SUPPORTING LOCAL PRODUCERS OF FOOD THAT IS GOOD, CLEAN AND FAIR
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Slow Food®

Sunshine Coast Hinterland

Slow Food Sunshine Coast Hinterland is a convivium of the international Slow Food movement, which has
over 100,000 members in more than 130 countries.

A Monthly Newsletter!
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Soppy New Year: floods and wild wet weather disrupt food system

This extract is from an article published on the without phone or internet and have also
Slow Food International website on 28 Januarybeen physically cut off by landslides on

AustraliaOs January flood crisis that has left
thousands homeless and inundated
communities in the eastern states of
Queensland and Victoria has also destroyed
and damaged food crops in some of the
nation®s most fertile growing regions and
disrupted food distribution across the

nation, raising questions about the
centralized food system.
2, = TS Following weeks of
S ™ unseasonal rain, the

=, difficult season for
< growers. One of the
hardest hit areas,

ﬁ‘&«;ﬁ?& loss of life, was.the
Lockyer Valley in

southern Queensland, west of Brisbane B

roads.

Julie Shelton, leader of the local Slow Food
Sunshine Coast Hinterland Convivium,
commented that in addition to the
immediate effects of income loss, massive

cleanup and in some cases personal tragedy,

there would be some long lasting
agricultural impacts. One producer, whose

established avocado trees look like they are

dying off, has indicated that he would leave
his production rather than face re-
establishiiig the orchaid.

Even those who have produce to sell and are
able to move around face difficulties. OTwo

of our cheese producers were at the first
post-flood farmers® market last week in
Brisbane, but the site had been fully
submerged and is still covered in mud,
making it very difficult for shoppers,O said
Shelton. OProducers with short shelf life
produce are struggling in particularE its a

known as the stateOs Osalad bowlO. Across thstal disruption.O

state, crop losses are estimated at 3 billion
dollars and in many areas that were isolated
by the floods, supermarket shelves dried up
quickly.

Northeast of Brisbane in the Mary Valley,

the impact on the dozens of artisan small-
scale food producers participating in Slow
FoodOs Terra Madre network is yet to be

understood, as most residents are still

The government is encouraging retailers to
think long-term and support farmers who
have supplied them previously by buying
local-grown products even if they are less
visually appealing due to flood damage.
The two biggest supermarket chains, Coles
and Woolworths, are currently selling some
water-damaged crops, but are weighing up

whether to favor imports and keep prices
down.

OThe major supermarkets that control the
Australian market are beginning to
substitute fresh produce with imports, which
will make it harder for local farmers to

return to their previous contracts,O said
Shelton. OThe quantity of cheaper imported
foods in Australia has been growing quickly,
and the floods could provide an excuse to
transfer more buying from local to
international markets.O

OOn the positive side, what this issue has
raised is that we have a very unresilient food
system, as it is so \
centralized. In
the days
following the
flooding, my
local
supermarket
basically had no fresh produce on the shelf,
even though there are food producers in the
region who were not affected. It is not
appropriate to go back to the status quo
prior to the floods B we need to build local
food networks.O

Speaking on Brisbane ABC Radio, Robert
Pekin from Food Connect, a community
program delivering fresh produce from
small farmers directly to subscribing
consumers in the Brisbane area, also spoke

continued on Page 2
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from Page 1

about the how the post-flood period had
showed the benefits of a localized food
system with a capacity and resilience built
through close relationships and flexibility.

Food Connect was actually able to
continue some distribution of fresh
produce in areas that the big suppliers
couldnOt reach. OThis was the big test,0
said Pekin. OThis experience has showed
the benefit of bypassing the major
distribution companies. Our farmersO
losses, especially the smaller farms, were
very small. The resilience in this local food
system, being small, quick and based on
local knowledge really showed itself up
through this eventE And weOve not had
price increases at this stage, as we already
pay much more to the farmers - around
59% of retail price last year compared to

the normal 15 or 20%.0

In Brisbane, which was flooded over large
areas, local Slow Food convivium leader
Yvonne Webb said that one of the cityOs
farmers® markets was able to run again last
week, and while many producers werenOt
there, a surprising number did turn up,
albeit with greatly limited supplies: very
small produce, and for instant

consumption due to access and storage
problems.

OFarmers are greatly worried that they

have lost all of their topsoil,O said Webb.
OFor consumers, prices are up and choice is
down and many farmers have said they
havenOt been able to plant their winter
crops, so the problems will continue. More
rain is forecast until May with possible
continued flooding, so we expect ongoing
problemsO.

The depth of destruction and loss caused
by the floods in Queensland and Victoria,
which are continuing in many areas, has
left many in the area wondering how to
help. Slow Food Canberra Convivum has
already made a donation to Slow Food
Sunshine Coast Hinterland to be
distributed to producers in the area
immediately to help them through the
weeks while they wait for government
assistance to arrive. Slow Food Hobart has
also offered assistance for schools whose
edible school garden has been affected

-
AUSTRALIAN
WINE TRADE
Froop RELIEF

Australian wine raffle for Victorian and
Queensland flood and cyclone victims

In an enormous act of generosity and
community spirit shown by the wine
industry, over 300 vineyards and wineries
and related businesses b including several
who have themselves lost their entire
year's vintage B have in under 3 weeks
donated over $240,000 worth of wine and
related products to raise funds for
survivors of the recent floods in both
Victoria and Queensland, and now too
those of cyclone Yasi.

Lauched by Brishane-based wine writer
Tyson Stelzerand his team at WinePress
(who sourced the amazing prizes) in
conjuction with the team here at
VisitVineyards.com, the Wine Flood Relief
Raffle aims to raise over $1 million to
directly assist people in need after these
significant natural disasters.

We believe this is the largest fund-raising
event in the history of the Australian wine
industry.

Wine has been contributed from almost
every corner of Australia, with donations
also coming from France and New
Zealand.

The prize list is almost unbelievable b
representing a veritable who's who of
Australian wine B and includes some
amazing wines and stories. Seppeltsfield
have delved into their cellars and have
offered four 100ml bottles of Seppeltsfield
Para Vintage Tawny commemorating the
Queensland floods: vintages 1893, 1916,
1974 and 2011, a never-seen-before,
history-making quartet.

From magnums of Penfolds Grange and
LarmandierbBernier Terr de Vertus ler
Cru Champagne, jereboams, dozens and
half dozens of cult and iconic wines such
as Duck Muck shiraz, Bindi, Paringa
Estate, Lakes Folly, Mount Mary, Moss
Wood and hundreds more, vineyard
lunches in the Adelaide Hills, to books and
memberships, the 31 page prize list
(downloadable here in pdf ) is a sight that
will surely have any wine lover swooning.

Wine investors worldwide should take
note too ® many of these wines are scarce
indeed.

Orlando have topped the pool with the
donation of a weekend for four in the
Barossa Valley, including accommodation
for two nights at the historic Jacob's Estate
cottages, lunch for four at the Jacob's Creek
Visitor Centre, a tour of the Steingarten
Vineyard, structured wine tasting, return
flights to Adelaide from any capital city
within Australia and a hire car for two
days, plus six bottles each of Orlando St
Hugo Cabernet Sauvignon and Orlando
Centenary Hill Shiraz, valued at $5000.
The first prize winner may well need this
holiday to recover from the shock, as well
as the six months' of free wine storage
from Kennards in NSW.

First prize is valued at approximately
$33,000, andsecond and third at $20,000
and $13,000 respectively.

The list goes on from there D200 prizes in
total , the minimum value of which is $500.
With only 40,000 tickets on sale, your
chances of enjoying some great Australian
and other wines are high indeed.

It's not all wineries and vineyards who
have donated, either: our bank, the ANZ
has generously waived credit card fees for
payments made online using either VISA
or Mastercard (so if you pay using either of
those cards, more of your donation will go
direct to those in need; although we accept
then, your AMEX or Diners will be subject
to charges) and our online transaction
provider eWay (another Australian
company) has reduced its transaction fees
by 40%.

There are two ways of buying tickets:

¥ paper tickets are available in most
Australian states (except Tasmania)

from these retailers E
!

¥ Or you can BUY ONLINE from
VisitVineyards.com here.

2!
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weare CAlling a meeting

of people who are concerned with the need
to conserve all bees : for the health of our
environment and on-going food

Focusing on
the diversity of

B e e S pollinators

Valley Bees recognises the diversity of pollinators needed for the web
of life to be sustained.

'!DOMINPAENRICEN PASEMBROFVIOEDNBABIMAHEAL
ENVIRONMEERNY ERYDEARIEFWULLINANTORBAN
BIRPNMINSECTS
JTESSENHAKAR RO HMAEIAKND T HEE\RY | R O NRIEEQNU IRLE
TENSURAUFFICUMBERISEESELL I NNVRIERRSEAWKMEAL
SYSTHEHNEY STOEFEM PRODULRTHVENDR B MANBECESS|
THEROV ICSHORNGEMBERGSL L I N KCTAOONRCE NA R EGREERDO A
ACREAGE

Valley Bees has a commitment to this philosophy by focusing on the nurturing of the Australian native
bee populations in balance with the management of the honey bee.

AHERREBOUTSPEOIREASTBEEAS M ALUM BOEHRH EBSEEI S G CB EEVSH IBH 1N B SATNSD
STOHRONENHO NEEEP NMELL IWRARNATROBPBOBMDTI ® ROWHORBENPOLLINAHESHE
H A\BE C CEWBD E'VH B OFRUEISAMA RINDS/ IINGTRIEEN VIRONMENT

SOMEFHEH RHAHSEUSTA IMA BLTEE DBNXEEB

SAHEAMAGAUBEDN TROPEGHENDISEASES
SAHEHRE®ATBEEH § R ORJECHU OHABIRABOIUREEHNTROPBPUORBA

4HENREED&RABALABEEWAIBINEN HEENV IRO MREANNE EOBDO LL MNHEXKH ENSIVE
DIVERSIATRLEARMATAWENTROPO®GERBNTS

Valley Bees WIBRACOMMUN I T Y GGREEMIHR B/BIS U P PAONRDIO O R DTNEER @ T EACNIDO N
MANAGEMERNES ENHHENYVIRONMENITRATI CIINDWRRARITEHIDIIR/ ERRGLEL S

AHEWBPARTIEMBARNSIEEO WH I SMAINTBEHESP ARFHEINRVIRONMENT
The Vision Statement of the proposed Valley Bees group will be :

msSUNDAY

sto preserve and provide further habitat for all bees. A ”

AHCABBD O BB ROV IPUNGNEISHHAN B! BAOTNA T ARMIANAGED
sto protect all bees from pests, diseases and environmental deprivation. Wel come .’
sto provide services for pollination and to harvest excess stores for human consumption.
Valley Bees W I L L MEET'NG:
SINCLRBPEBPE CI|AINNRANBEH 8H O NEEFEAANIDNB O T H sunday13Feb
SMEREGUAANRY EDHLAASIO U T DOIDEMRO N S TRHAR O K6 SMEEATR |V BE OR
SBRINGPEAKRSRAIREKIROWLERBERNBPRAS SION "RRsTA\R’T
SADVOSIESUWRPOPTEINTMIAKM IFFERENCE 2pm Hall
SSUPPIGROISHWAN® AN AAEANUMBEREEN HPIROPERTIES Kandangd FEE
SEMBRACOELLB/CISINENTHU 38 NUBEITNMBE RBEO MM UALTRE AEANOOF

EDASE
SE X P REISEB E ON R EQ\SHEA LO E LBLE EMR E G ARIHEEE A DBHERN VIR O N ‘;E?N\g?;apa

SRECOGNNEBEOHEUT SAIP POAR NEDI MMEE M B E FOFRIG IFPOQUAPE O WU EH FOCDBHARE
COMMONERESARTIC IINAHAG TI VO F HESSEEO WFEESM BB RS ENITH E I R 4H|E|SCUSS

OWINVESOONTRIBGUEERMMUNITY IDEAS SHAR

Valley Bees... for the experienced, and the wanna-bees!
Contact Athol Craig on 5482 3637 * or email glenbo @live.com.au
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Slow Food Sunshine Coast Hinterland was founded in July 2009 to provide a forum for discussion and a platf
for food-related events and activitig3ur convivium covers the area bounded by Dagun to the north, Glass Hou
Mountains to the south, west of the Bruce Highway to the Conondale Ranges. We have three Area Groups
operating under our convivium umbrella: Blackall Range, Nambour and Mary Valley.

Our mission is to:

¥ Promote the philosophies of ¥ Give enterprise support, ¥ Promote indigenous and
Slow Food, i.e. that food particularly at start-up wild foods
must be good, clean and fair . N
Offer a portal for ¥ Develop OKids Go SlowO b
¥ Support international and dissemination of information sensory education and
national projects to small-scale food awareness programs
- ) ) producers
¥ Facilitate relationships ¥ Host Terra Madre Day;
between producers and ¥ Screen food-related movies Grandmothers® Day
producers; producers and and documentaries
co-producers ¥ Host events at centres
¥ Showcase local food throughout the Sunshine
¥ Provide advocacy and ] Coast Hinterland and Mary
lobbying on behalf of small- ¥ Host cooking Valley
scale food producers demonstrations
Gift idea Real Food Festival Membership
Slow Food SCH Canvas Tote Bag The Real Food Festival will be held Membership of Slow Food is now handled
throughout the Sunshine Coast directly by Slow Food International :
Hinterland over the weekend 29-31 July i ;
100% Natural 2011. Organisers Julie Shelton and Lena "V Memeershie (1yean =
120z (407 g/m") Smeaton, from Real Food Festivals Pty Individual Membership (1 year) - Couple Option AUD 110.00
cotton. Ltd, will be contacting prospective Individual Membership (3 years) AUD 250.00
Physical Bag sponsors, stallholders and media 55 . ;
Size: 47cm X partners during February to encourage Individual Membership (3 years) - Couple Option AUD 310.00
39cm x 12cm. (0% participation in this exciting event. Sustainer Membership AUD 180.00
Slow Food®
s G B Seewww.realfoodfestival.com.au or the Sustainer Membership - Couple Option AUD 200.00
Now just $22. new Facebook page: Young Membership AUD 45.00
http://ww.facebook.com/oaqes/ReaI- s B
Food-Festival/161245177251990
ON SALE!
Slow Food Sunshine Coast Hinterland is extending the book sale. WeOre offering discounts on these titles:
Slow Food Nation The Omnivore's The Art of the You Can Farm Noosa Farmers'
by Carlo Petrini Dilemma Commonplace by Joel Salatin Market
$37 (was $39) by Michael Pollan by Wendell Berry $42 (was $45) by Petra Frieser
$29 (was $31) $29 (was $31) $9 (was $10)
Contact us
Website#www.slowfoodsunshinecoast.org.au Slow Food Sunshine Coast Hinterland Find uson
PO Box 1139
Email# leader@slowfoodsunshinecoast.org.au Maleny Queensland 4552 Face bOO k
Mobile# 0439 944 690 Click here to go to our Facebook page
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